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Press release 05
SIA HOSPITALITY DESIGN EVENTS LOOK TO THE FUTURE

 
The programme of the only marketplace in Italy dedicated to hospitality and new reception concepts includes updates and information for professionals. From 13th to 15th October, at Rimini Exhibition Centre, 

SIA Hospitality Design events will focus on social and environmental sustainability for product strategies 

strategies and future hotel hospitality.

 

siaexpo.it

 

Rimini, 8th October 2021 – SIA Hospitality Design provides every tourism industry operator with the tools for confidence with a series of events dedicated to the world of design, the hotel business and hospitality. From 13th to 15th October at Rimini Expo Centre, the only trade fair in Italy dedicated exclusively to hospitality and the new hospitality concepts, organized by Italian Exhibition Group, welcomes visitors to the two hundred events divided among nine arenas at the three TTG-SIA-SUN shows.

The SIA Hospitality Design calendar will open with a new way of conceiving hotel facilities, based on biophilia and sensory stimulation and with concept design and business reconstruction focusing on distinctive identities. It will then continue with a focus on data and environmental and social sustainability as a key element of the hotel of the future to seize the market opportunities of the moment, including Artificial Intelligence applied to tourism. There will also be a journey to discover the hostel, a place of sociality and interconnection, the hotel of the senses, hotel catering with the recipes for success and the technology that promises to revolutionize hotel hospitality.

Milan Polytechnic’s POLI.design will be in the Design Arena with interventions on the strategic value of colour in hospitality venues (Thursday 14th), on the value of the guest’s memories of hotel areas (Thursday 14th) and on the improvement of outdoor furniture and green architecture (Wednesday 13th). Designers of the Exhibitions in halls D1-Hospitality Evolution Arena, D2 D3-Design Arena and D4 will also be presenting hotel room concepts created with Italian ingenuity and creativity dedicated to personal wellbeing, open-air spaces and the hotel of the future.

The full programme is available on the following link: www.siaexpo.it/eventi/seminari-e-convegni
ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE

Event: international trade show; organizer: Italian Exhibition Group SpA; frequency: annual; edition: 58th  TTG, 70th SIA, 39th Sun; entry: for trade only; website: www.ttgexpo.it #TTG21 - www.siaexpo.it #SIA21- www.sunexpo.it #SUN21

PRESS CONTACT ITALIAN EXHIBITION GROUP

Head of media relation & corporate communication: Elisabetta Vitali; press office manager: Marco Forcellini; international press office coordinator: Silvia Giorgi; media@iegexpo.it
MEDIA AGENCY: MYPR Lab

Filippo Nani, filippo.nani@myprlab.it; Enrico Bellinelli, enrico.bellinelli@myprlab.it; mob. +39 392 7480967; Giulia Calesso, giulia.calesso@myprlab.it, mob. +39 338 6910347; Caterina Conserva, caterina.conserva@mypr.it, mob + 39 340 1409543.

FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release

