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Press release 06
TOURISM: FIRST SIGNS OF RECOVERY
siaexpo.it

 
Rimini, 8th October 2021 – After the enormous crisis of 2020, the figures for summer 2021 look encouraging and give hope for a gradual recovery, which should consolidate next year.

The first preliminary figures for the 2021 summer season confirm a recovery in holidays, especially among Italians. Booking channels, both traditional and online, indicated +46% for beach tourism and about 20% for mountain, lake and spa tourism. Arrivals in cities of art, traditionally the destination of foreigners, were still weak. 
Italians did, however, choose nearby locations. 77.8% chose neighbouring regions, while 29% stayed in the same region. As far as foreigners are concerned, there were basically no intercontinental tourists, while arrivals from abroad were mostly proximity tourists from Germany, France, the Netherlands, Austria, Switzerland and Belgium.

Expectations for the coming months are positive. With the gradual reopening of borders and a reduction in health restrictions, a gradual return of tourists from the United States and non-EU countries is expected.

Tourist presences in Italy gradually increased as the months went by. To be precise, the trend reversal was recorded in June with -43% compared to June 2019, July with -14.5 while August reached substantial parity with August 2019 (-1.1%)

However, signs of the 2020 crisis, which continued into the first months of 2021, remain. Turnover in tourism services as a whole in the first quarter of 2021 fell by 44.8% compared to 2020 (when no major restrictions had yet been imposed), mainly affecting accommodation facilities, while restaurant activities suffered less.

In the first six months of 2021, compared to the first half of 2019, hotel stays decreased by 67.3% with -44.4% of Italians and -87.1 of foreigners. Also in the first half of 2021, compared to 2019, the occupancy rate of hotel rooms decreased by 60.3%. 

Employment in the hotel sector was also affected, falling by 37.3% (-23.8 permanent employees, -45.5% temporary employees). 

There was a positive, albeit moderate, balance between hotel businesses that opened and those that closed, which in the first six months of 2021 was +39.
As for the total number of hotels in Italy, at the end of 2020 there were 32,202: 5.3% fewer than ten years earlier. But there has also been considerable redevelopment. In fact, the number of 5 and 4-star establishments has increased, while those in lower categories have decreased. 

At the end of 2020, there were 571 5-star hotels (+57.7% over the decade), 6,144 4-star hotels (+20.9%), 17,794 3-star hotels (-0.9), 5,236 2-star hotels (-22.6) and 2,456 one-star hotels (-36%).

Sources: ENIT – ISTAT – Federalberghi 

ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE

Event: international trade show; organizer: Italian Exhibition Group SpA; frequency: annual; edition: 58th  TTG, 70th SIA, 39th Sun; entry: for trade only; website: www.ttgexpo.it #TTG21 - www.siaexpo.it #SIA21- www.sunexpo.it #SUN21
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FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release

